Effective campaigning for social change:

bﬂ

| - :
B s o
LY P

. n

.|
.
ol
-
|

b
i

f
i &
- 3
| | 7=

DS Rp——

CLOSHHEGAP



My life
e>;pectancy IS
years less
than other
Australians.

My life
expectancy
IS 17 years
Ionger than
Indigenous
Australians.
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Our Indigenous
children can
expect to have
shorter lives
than children
born in
Bangladesh.
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Our Indigenous
children can
expect to have
much shorter
lives than
Indigenous
children in the
US, Canada
and NZ.

DEMAND INDIGENOUS HEALTH EQUALITY
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As an
Aboriginal
man my life
expectancy
IS just

99 years.

As a
non-Indigenous 4
woman my life £
expectancy

IS 82 years.
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Features

AAustraliads | argest e
campaign

A More than 40 national health and human
rights organisations

A Over 130,000 Australians have signed the
pledge
A Launched in March 2006
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Results

A Federal Government and Opposition as
well as all States and Territories have
signed onto the campaign aims

A National commitment to clear targets,
timelines and reporting for the first time

A $1.6 Billion in funding

A Language and message of Close the Gap
now frames the debate around Indigenous
health
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Highlighting successful health programs
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From despair to success
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Just cae-quarter of this — $460 millica — could help solve the and rapidly reduced the mortality rates for thair Indigonsus pecples.
ladigenous health crisis. With e political will Australia could do the same.
Demand Indi xgaenous health equality Demand Indigenous health equality
mmsp WWW.0Xfam.org.au/closethegap m=p Www.oxfam.org.au/closethegap
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Messaging and communications
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Make politicians look and feel good

Ay 'Cation and
health Crists-




As far as possible, be bi-partisan




Be creative to mobilise the mainstream
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Celebrity Engagement
April 2007, Campaign launch
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